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ADPH Facebook DisclaimerADPH Facebook Disclaimer
The ADPH fan page was created to share health 

information, news, and events with the public. Posted 

comments and images do not necessarily represent the 

views of ADPH, its officers or employees, or of the State 

of Alabama. We encourage feedback and information 

sharing, but ask that you stay on topic and be 

The ADPH fan page was created to share health 

information, news, and events with the public. Posted 

comments and images do not necessarily represent the 

views of ADPH, its officers or employees, or of the State 

of Alabama. We encourage feedback and information 

sharing, but ask that you stay on topic and be g, y y p

respectful. You may not sell, promote, or advertise any 

products or services on the ADPH Facebook page nor 

represent any of such as being endorsed in any way by 

ADPH or the State of Alabama. We reserve the right to 

delete comments we deem inappropriate, profane, 

defamatory or harassing in nature and to block repeat 

offenders without notification.
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respectful. You may not sell, promote, or advertise any 
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represent any of such as being endorsed in any way by 

ADPH or the State of Alabama. We reserve the right to 

delete comments we deem inappropriate, profane, 

defamatory or harassing in nature and to block repeat 

offenders without notification.
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Federal Agencies Using SMFederal Agencies Using SM
• As of April 2011, 23 out of 24 federal 

agencies are using social media 

including “THE BIG 3”

Department of Health and Human

• As of April 2011, 23 out of 24 federal 

agencies are using social media 

including “THE BIG 3”

Department of Health and Human– Department of Health and Human 

Services

– Department of Justice

– Department of Commerce
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Services

– Department of Justice
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– Department of Labor
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– Environmental Protection AgencyEnvironmental Protection Agency 

– Social Security Administration

Environmental Protection Agency 

– Social Security Administration
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